Female Disruptors: Kelley Buttrick Is Shaking Up The Way
People Do Voice Acting
by Yitzi Weiner
“WHEN IN DOUBT PADDLE OUT”
I had the pleasure of interviewing an award-winning creative who is disrupting not only
the marketing status quo but traditional methods of running a successful business in the
gig economy. You may not recognize her face, but you’d recognize her voice. Kelley Buttrick,
owner of KB Voiceovers, is a professional voice actor grabbing your ears on national
commercials, Fortune 500 projects, video games and even talking lockers.
Thank you so much for doing this with us! What is your “backstory”?
Embarrassing to admit, but I was doing voiceovers before I knew it was a thing. I was the
promotions director for a large market radio station right after graduating college, and
the production director would bring me in to voice commercials directed by ad agencies,
even though I wasn’t an on-air talent. When I moved, that production director gave me
a VO demo as a parting gift. DING! DING! DING! That’s when it hit me that voiceover
was actually a career.
My background and education are in journalism/PR and acting. Running a voiceover
business is a natural marriage of the two.
Thanks to amazing VO coach Paul Armbruster, I learned the performance skills needed
to make phrases like “zero percent financing” and “quantitative immunoglobulins” sound
real and conversational like chatting with a friend over coffee.
Why did you found your company?
While I absolutely love being at the mic, I had to be able to make a living doing it. By
forming KB Voiceovers, I not only turned my passion into a profession, but also I hope to
be an example to our two daughters that it’s possible to make a living doing what you love.
What is it about the work you’re doing that’s disruptive?
Like most of us working in the creative gig economy, we are our brands. With that, comes
certain business “rules” we are advised to follow. I chose to ignore them.
Well-meaning successful business friends cautioned me to always keep a professional
distance. Instead, I embrace my clients as friends. They are creative, fun and inspiring.
How could I not be genuinely interested in getting to know them as people rather than
merely names on an email “from” line?
I went off road. Leaving the smooth path paved by my great agents and awesome clients,
I did something no one had ever done. People said things like:
“You’re crazy.”
“This will put off the very people you want to reach.”
“That’s not how it’s done.”
Investing money, time and a huge chunk of my heart, I created KB4Jeep, a multimedia
campaign pitching my voice directly to an iconic, male-centric brand. While I haven’t
been booked to voice for Jeep….yet, KB4Jeep garnered KB Voiceovers four Telly Awards,
sparked a new on-camera partnership and increased my bottom line by more than 30
percent.

A surprising and completely humbling side effect of the campaign was the hundreds of
letters, emails, posts, texts and calls I received from women (and some men) both inside
and outside of the voiceover industry saying KB4Jeep had inspired them to break with
tradition and go after a dream. Their stories shine much brighter to me than any award,
studio light or bank account numbers.
We all need a little help along the journey — who have been some of your mentors?
When I first started KB Voiceovers, I didn’t have a portable rig to record while I was out
of town and ended up getting a major opportunity while I was in Florida visiting a friend.
Much to my mother’s horror, I looked past stranger danger and called a nearby VO talent,
Zak Miller, a man I knew only because we were in some of the same professional groups
on Facebook.
With more than 25 years in the business as a sound designer and sought-after voice talent,
Zak knew the industry from every angle. He welcomed me into his studio that evening,
and the man I met as a stranger became my mentor and one of my dearest friends.
Eventually, I reached a level in my career where Zak and I mentored each other and grew
our businesses together. His help on my KB4Jeep campaign earned us a place on the
StudioDaily 50 recognizing innovators in our industry, and our collaboration on my Jeep
Hair We Care video series won a Telly Award.
Zak’s huge, generous heart stopped working a year ago, and without his friendship and
guidance I sometimes feel like a boat without a rudder.
How are you going to shake things up next?
I took a big risk and hired two inexperienced high school students to create an app not
designed to make any of us money.

Recognizing a need my clients had, I wanted to create a free script timing app to save
them time and money wasted in the studio having to cut copy to fit timing parameters.
I’m a voiceover talent, not an app developer, so I paid two tech-savvy students to learn
how to make my app. Those two young men knocked it out of the park and were inspired
to start their own company, MSquared Developers, to help fund their college educations.
The free Time Your Script app is now available in the App Store and Google Play.
Speaking of free stuff, in addition to the Time Your Script app, I’ve done something else
no one in my industry has ever done and collaborated with various vendors to create
all kinds of fun free tools for people in creative industries like advertising, production,
marketing, audio post and more at CoolFreeStuffForCreatives.com.
Shaking out of my comfort zone, I’m stepping out of my 4x5 sound booth in my
windowless studio to work in front of the camera.
My dream of having a video series full of actionable, easy-to-understand automotive
advice is about to become a reality. Quick Car Tips shares helpful information for
everyday drivers. Ed Voyles Chrysler Jeep Dodge Ram General Manager Drew Tutton, a
disruptor in the automotive industry, joins me to share tips like how to get the best deal
on a car, basic vehicle maintenance, road safety and even how to get great Jeep hair.
Like music? Some creative friends and I are spinning songs into business advice with
the Business Practice Playlist blog. Misinterpreting a song’s meaning, we cover imposter
syndrome, risk taking, creativity spark and work-life imbalance, all lyrically inspired.
Can you share 3 of the best words of advice you’ve gotten along your journey? Please
give a story or example for each.
WHAT ARE YOU WAITING FOR: Witnessing me hiding my fear of launching KB
Voiceovers behind over preparation, my mom, a creative business innovator, simply
asked, “What are you waiting for?” It’s easy to get stuck in quicksand of self-doubt when
starting something new, and the answer to that question is your lifeline out of it.
WHEN IN DOUBT PADDLE OUT: My friend and mentor Zak, mentioned above, was
an avid surfer and found peace on the water. Knowing I loved to kayak, whenever I was
struggling with an issue professionally or personally, he’d say, “When in doubt, paddle
out.” I do my best thinking outside. When someone is dealing with a challenge, it’s helpful
to go spend time outside walking your dog, jogging in the park, hiking a local trail, biking
around town, anything to get the benefits of being outdoors.
PERSONALITY GOES A LONG WAY ON THIS SIDE OF THE FENCE: My client and
well-respected creative Jim Spruell, president of Zuza Films, said, “Personality goes a
long way on this side of the fence,” when I got cold feet and almost killed the KB4Jeep
campaign before it began. His words were a reminder of the basic premise that people

work with people they know, like and trust, so when marketing yourself, especially when
you are your brand, be vulnerable. Show your true personality. That authenticity will take
you farther than any manufactured messaging.
What’s a book/podcast/talk that’s had a deep impact on your thinking? Share a story
with us.
“I love my clients.” Hearing this at my first voiceover conference spoken by one of the
most successful and beloved people in our industry, Bob Souer, was a game changer. In
his Invite the Avalanche talk, one of the pieces of advice he shared was to love our clients
as friends.
In asking his permission to share that advice in this story, Bob added, “Conventional
wisdom is just that, conventional. The real leaps forward come when we are willing to risk
being vulnerable and real. And keep in mind that a company never hires us, people who
work for a company do. And we all like working with people we like, rather than people
we dislike or about whom we’re indifferent.”
Over and over and over again, I’d been told to keep my clients at arm’s length, but here
was Bob Souer saying he loved his clients. I’ve always been a relationship person no
matter what I did for a living be it a newspaper reporter, PR professional, or in my first
teenager jobs working in retail stores or as a waitress. I love people, and Bob’s advice gave
me permission to love my clients. Forming genuine friendships with clients is more than
customer relationship building. My clients are creative, smart and downright fun. Their
friendship is a treasure.
Some of the biggest names in Business, VC funding, Sports, and Entertainment read
this column. Is there a person in the world, or in the US whom you would love to have
a private breakfast or lunch with, and why? He or she might see this. :-)
Oh wow! I would absolutely love to chat with Dany Garcia, the dynamic woman behind
Garcia Companies and Seven Bucks Productions. She is one of those rare unicorn
business women who is both analytical and creative, which she successfully capitalizes on
for her clients. In addition, she’s a mom, innovator, philanthropist and all-around badass.
It would be incredible to meet with her and hear her story, and it’d be amazing if she’d
brainstorm ideas with me on how to take my business to new levels.
How can our readers follow you on social media?
INSTAGRAM: @kbvoiceovers
TWITTER: @KB_Voiceovers
FACEBOOK: Kelley Buttrick Voiceover Talent
LINKEDIN: Kelley Buttrick
This was very inspiring. Thank you so much for joining us!

